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Weather Coverage

• Protect Income:
Protect your bottom line from losses caused by ‘bad’ weather

− Low ticket sales

− Honoring event refund policies

• Generate Ancillary Revenue:
Sell customers weather coverage at the point of sale

− Payout not dependent on event cancellation

− Sell alongside Ticket Insurance

− WeatherBill provides pricing, monitoring, settlement, and risk capital
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WeatherBill sells custom weather coverage



How WeatherBill Works

1) Define ‘Bad’ Weather
 Type of weather (eg.  Rainfall)
 Dates/Hours of coverage (eg.  9am – 5pm)
 Location of coverage (eg. Daytona, FL)

2) Pay premium for the coverage

3) Get paid for bad weather
 Automated payout
 No claims process
 No proof of loss
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Case Study: U.S.T.A  U.S Open

• $10Ms in risk transferred to WeatherBill for 
the ‘07 & ‘08 US Open for several clients
− USTA

− Official US Open Merchandiser

− Leading Secondary Ticket Brokers

• WeatherBill paid out $Millions in 2008 to US 
Open clients due to rainy conditions
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WeatherBill in the Market

Sunshine 
Guaranteed
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“Sunshine Guaranteed 
vacation packages make 

travel a valuable and 
budget-friendly experience.”

- Brett Keller, CMO Priceline.com

Case Study:  Priceline.com
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Case Study: PGA Golf

Event: PGA Golf Tournament

Location: Hickory, NC

Weather Risk: Rain

Coverage Period: 9/14/08 – 9/16/08

Coverage: Payout if total rainfall for

the 72 hour period equals 

¾ inch of rain or more

Result:  Hickory was paid

after 3” of rain fell on one day

“The rain didn’t sound 
like rain.  It sounded like 
‘ca-ching’!”

Pete Fisch                               
Tournament Director
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Weather Guarantees

Rain-Free Tickets

“… fans not only get a 
100% guaranteed ticket, 
but peace of mind if the 

heavens open.”
- Eric Baker, 
CEO viagogo
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