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First a Poll

• Raise your hand if you have read a blog.

• Raise your hand if you have watched a video on YouTube.

• Raise your hand if you are on LinkedIn.

• Raise your hand if you are on Facebook.

• Raise your hand if you have a blog on your website.

• Raise your hand if you Tweet (or even know what that is)...
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Your customers are 

using Social Media, 

are you there?
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Agenda

• What is Web 2.0 / Social Media?

• Examples of Web 2.0 / Social Media in action

• Why is important?

• How can you leverage Social Media?
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What is Web 2.0?
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What are Web 2.0 and Social Media?

Web 2.0 is a “buzzword” that describes the version of the 

internet where people are able to interact with 

websites rather than passively absorb content.

Social Media is a Web 2.0 phenomenon in which people 

can connect with one another via new tools on the 

internet.

The Web is no longer just about linking to information, it is 

also about linking people to each other.
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Web 1.0

Webmaster

Users
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Web 2.0

Webmaster

Users
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Web 1.0 vs. Web 2.0
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Examples of Web 2.0
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Web 2.0 Sites
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Web 2.0 Sites You Should Know

Social Media Blogging
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Why Web 2.0 Is Important
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Top Social Networking Sites

Rank Top Sept. 2007: Sept. 2008: % Growth:

(by 

UA)
Social Networking Sites:

Unique 

Audience 

(in 000s)

Unique 

Audience 

(in 000s)

Year Over 

Year

1 Myspace.com 58,581 59,352 1%

2 Facebook 18,090 39,003 116%

3 Classmates Online 13,313 17,075 28%

4 LinkedIn 4,075 11,924 193%

5 Windows Live Spaces 10,275 9,117 -11%

6 Reunion.com 4,845 7,601 57%

7 Club Penguin 3,769 4,224 12%

8 AOL Hometown 7,685 3,909 -49%

9 Tagged.com 898 3,857 330%

10 AOL Community 4,017 3,079 -23%

Source: The Nielsen Company (September 2008)
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Size of Facebook

Population = 140,000,000 

+

Population = 126,000,000 

Source: Inside Facebook blog, December 2008
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Facebook Statistics

• 13 million users update their statuses at least once each day

• Average user has 100 friends on the site

• 2.5 million users become fans of Pages each day

• 700 million photos are uploaded to the site each month

• 4 million videos are uploaded each month

• 15 million pieces of content (web links, news stories, blog 

posts, notes, photos, etc.) are shared each month

• 2 million events created each month

• 19 million active groups exist on the site
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Agenda
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US Media Spend (Online and Total) by Year
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US Media Spend (Social Media) by Year
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Top 10 Online Retail Categories (Average Order  Size)
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How To Leverage Web 2.0
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How  You Can Leverage Web 2.0 - Blog

1. Launch a company blog with great original content with 

lots of photos and links and to great resources and other 

content. Keep the blog posts SHORT! 

Also participate in “micro-blogging” on Twitter.
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How  You Can Leverage Web 2.0 - Blog
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How  You Can Leverage Web 2.0 – Social Networks

2. Create a Facebook “Fan Page” and a MySpace profile 

for your brand.
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How  You Can Leverage Web 2.0 – Social Networks
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How  You Can Leverage Web 2.0 – Social Networks
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How  You Can Leverage Web 2.0 – Professional Networks

3. Use LinkedIn, Facebook, Plaxo, Bebo, and Spoke to 

network with people who can help you promote your 

brand.
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How  You Can Leverage Web 2.0 – Professional Networks
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How  You Can Leverage Web 2.0 – Video Sharing

4. Create fun, original videos and podcasts to be promoted 

on YouTube, Revver, Veoh, Jumpcut, etc.
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How  You Can Leverage Web 2.0 – Video Sharing
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How  You Can Leverage Web 2.0 – Photo Sharing

5. Post and tag photos on Flickr, MySpace, Facebook, or 

Photobucket, Picasa, SmugMug, etc.
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How  You Can Leverage Web 2.0 – Photo Sharing
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How  You Can Leverage Web 2.0 – Photo Sharing
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How  You Can Leverage Web 2.0

1. Blog

2. Social Networks

3. Professional Networks

4. Video Sharing

5. Photo Sharing
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More Resources

• http://www.CommonCraft.com

Read these blogs:

• http://blog.engauge.com

• http://SethGodin.typepad.com

• http://ChrisBrogan.com

• http://SocialMediaEcosystem.blogspot.com

• http://BloombergMarketing.blogs.com

• http://EmpoweringConcepts.net
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TicketNews.com Jumped on the Bandwagon, Have You?
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Impact of Web 2.0



38

Thank You!

Joe Koufman

Vice President of Business Development and Marketing

Engauge Digital

404.601.4367

jkoufman@engauge.com


